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Abstract: This study investigates how gender influences pragmatic language use across three major 

social media platforms: Twitter, Reddit, and WhatsApp. Drawing on a mixed-methods approach 

combining discourse analysis and frequency-based coding, the research examines the use of hedges, 

boosters, apologies, emojis, and mitigation strategies by male and female users. Results reveal that 

gendered communication patterns persist online but vary significantly by platform and context. 

Women used more affiliative and indirect forms, such as hedging and visual softeners, especially in 

private and semi-private conversations. Men showed greater reliance on directness and assertiveness, 

particularly in anonymous or debate-oriented environments. However, users of both genders 

demonstrated flexibility, shifting styles depending on audience and interactional goals. These findings 

contribute to current discussions on digital pragmatics, offering nuanced insights into how gendered 

identities are linguistically negotiated in technologically mediated settings. 
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1. Introduction 
In recent years, digital communication has undergone significant transformations driven 

by rapid advancements in technology, the proliferation of mobile devices, and the integration 
of artificial intelligence. The shift from traditional text-based communication to multimodal 
formats – incorporating video, audio, and interactive content – has redefined how individuals 
and institutions exchange information (Dritsas et al., 2025; Kress, 2010). The rise of social 
media platforms has also fostered more participatory and user-generated forms of 
communication, enabling real-time feedback and decentralized information dissemination 
(Kaplan & Haenlein, 2012). Moreover, the COVID-19 pandemic accelerated the adoption of 
digital communication tools across sectors, particularly in education and healthcare, 
highlighting both the opportunities and digital divides present in contemporary society (Afridi 
et al., 2023). Machine learning and natural language processing have further enhanced 
personalization and automation in communication, allowing for more efficient customer 
service and content recommendation systems (Shin, 2021; Lakna, 2025). These developments 
underscore a broader transformation towards a more interactive, data-driven, and multimodal 
digital communication landscape. 

Exploring contextual factors – such as platform affordances, audience composition, and 
levels of anonymity – can provide valuable information on how users navigate and negotiate 
their linguistic choices in digital spaces. These factors not only shape gendered language 
practices but also contribute to facilitating autonomous learning, as users adapt, reflect on, 
and strategically manage their communicative behaviors across varying social media 
environments (Rajib & Jahan, 2024). The analysis of gendered language in social media can 
be enriched by insights from the study of strategic communication discourse, which 
emphasizes the role of language in shaping public perception and interpersonal dynamics 
(Bhinder, 2021).  

Under such conditions language and identity are interrelated. From public forums to 
private chats, users craft and project versions of themselves in text, emojis, and images, 
adapting their discourse to platform norms and the perceived gaze of an audience. Within 
this fluid, ever-connected environment, gender – as a key social identity – is continually 
performed and negotiated through language. The shift from spoken, synchronous 
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conversation to text-based, asynchronous interaction raises pressing questions about how 
gendered language features persist, evolve, or disappear in virtual spaces (Herring, 2003). 

Contemporary social media platforms are characterized by their multifunctionality, 
algorithm-driven personalization, and pervasive influence across social, political, and 
economic domains. These platforms have evolved from simple networking tools into 
complex ecosystems that integrate communication, entertainment, commerce, and 
information sharing (van Dijck & Poell, 2013; Kietzmann et al., 2011). Central to their 
operation is algorithmic curation, which tailors content based on user behavior, thereby 
shaping individual experiences and reinforcing echo chambers (Pariser, 2011). The 
affordances of interactivity, visibility, and real-time engagement have empowered users while 
simultaneously raising concerns about surveillance, data privacy, and the commodification of 
attention (Andrejevic, 2013). Social media also serves as a critical arena for political discourse 
and mobilization, though it is equally implicated in the spread of misinformation and 
polarization (Tufekci, 2017). Furthermore, the integration of AI technologies and influencer 
economies has transformed content production and consumption patterns, reinforcing the 
platformization of culture (Nieborg & Poell, 2018). As such, social media platforms today 
function as hybrid spaces where social interaction, algorithmic governance, and economic 
incentives intersect. Studying some social media platforms it was found that Twitter’s 
character limit and immediacy, but Reddit’s pseudonymity and upvoting logic. To compare, 
WhatsApp’s rapid, conversational exchange all influence not just the content but the style of 
communication. These settings also shape how users present gendered selves. They bring new 
visibility to long-standing linguistic distinctions. Tannen’s (1990) foundational work argued 
that male and female speakers often operate under different conversational goals.  

Such concerns have prompted linguists to revisit foundational gender theories. Holmes 
(1995) demonstrated that women tend to favor politeness strategies, hedging, and expressive 
forms, whereas men are more likely to exhibit directness and topic control. These patterns, 
while never deterministic, were largely observed in face-to-face contexts. The question now 
is whether such patterns persist in digital environments, or whether users take advantage of 
online affordances to reject, reverse, or remix gendered styles. Early research on blogs and 
forums suggested continuity; even in anonymous contexts, linguistic features often aligned 
with stereotypical gender norms (Herring, 2003). However, newer studies challenge these 
assumptions by foregrounding individual agency, platform constraints, and community 
norms (Seargeant & Tagg, 2014). 

This study situates itself at the intersection of digital pragmatics and gendered discourse. 
It examines how users across selected platforms – specifically Twitter, Reddit, and WhatsApp 
– deploy linguistic strategies associated with gender. The analysis focuses on pragmatic 
markers: apologies, hedges, boosters, face-saving acts, and paralinguistic features such as 
emoji use and visual signaling. These features are particularly revealing because they index not 
only interpersonal stance but also the speaker’s awareness of social positioning. 

The aim is to identify whether gendered differences in digital discourse reflect traditional 
patterns or if they signal new formations of identity shaped by online cultures. Importantly, 
this is not a binary exercise. Gender, like language, is socially constructed, context-sensitive, 
and multifaceted. It cannot be adequately understood through simplistic male/female 
distinctions. Rather, this study approaches gendered communication as a performance that 
unfolds within specific social and technological environments (Butler, 1999). 

Therefore, the article seeks to explore not only how users communicate, but why certain 
strategies persist or shift across platforms. The research questions are the following:  

(1) Are women still more likely to hedge or apologize in anonymous online spaces?  
(2) Do men continue to use language to claim authority, or is this reversed in certain 

digital subcultures?  
(3) Do emojis operate as softeners, or can they signal aggression and dominance 

depending on gendered framing?  

2. Literature Review 
Gendered communication today is increasingly understood as a dynamic and socially 

constructed phenomenon shaped by evolving cultural norms, digital media, and intersectional 
identities. While traditional theories emphasized binary differences in male and female 
communication styles – such as assertiveness versus empathy (Tannen, 1990; Lakoff, 2004) – 
contemporary scholarship recognizes the influence of context, power relations, and 
socialization in shaping communicative behavior (Eckert & McConnell-Ginet, 2013; 
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Cameron, 2007). Digital platforms have become critical spaces where gender is performed 
and contested, with social media enabling both the reinforcement of stereotypes and the 
emergence of inclusive gender expressions (Paechter, 2013). Studies also highlight how 
algorithmic design can reflect and perpetuate gender bias, influencing whose voices are 
amplified or marginalized online (Noble, 2018). Moreover, intersectional approaches 
emphasize how race, class, and sexuality intersect with gender to shape communication 
practices and experiences in both public and private spheres (Crenshaw, 1991). In this 
context, gendered communication is no longer viewed as a fixed trait but as a fluid, mediated, 
and politically charged practice that reflects broader struggles over identity, representation, 
and equity. 

The study of gendered communication has evolved significantly in the digital age, driven 
by the rapid expansion of social media platforms that facilitate written, multimodal, and often 
asynchronous interaction. Unlike traditional face-to-face discourse, communication on 
platforms is shaped by platform-specific constraints – character limits, anonymity, community 
norms – which, in turn, affect how gendered language is produced and interpreted. While 
early work on computer-mediated communication provided foundational insights into online 
discourse, more recent scholarship emphasizes the situated, performative, and technologically 
mediated nature of gender in digital contexts (Eckert & McConnell-Ginet, 2013; Jones et al., 
2015). 

A central concern in this field is whether the well-established linguistic differences 
between men and women observed in offline contexts persist online, or whether the flexibility 
and anonymity of digital communication disrupt traditional gender norms. Gendered 
linguistic patterns have historically included the greater use of politeness strategies, hedging, 
and affective language by women, and more direct, competitive, and assertive language by 
men. While these generalizations have been repeatedly contested for their essentialism, 
empirical studies continue to identify statistically significant tendencies that correlate with 
gendered identity performance (Weatherall, 2020). In online contexts, these tendencies are 
frequently filtered through platform conventions, algorithmic feedback, and perceived 
audience composition. 

Recent studies confirm that gendered language behaviors continue to manifest on major 
social media platforms, although they often take new forms. On Twitter, for instance, 
research by Bamman, Eisenstein, and Schnoebelen (2014) demonstrated consistent stylistic 
differences between self-identified male and female users, particularly in the use of expressive 
lengthening, emotive hashtags, and pronoun variation. The authors noted that women tended 
to adopt more affiliative language and more frequent use of personal pronouns, while men’s 
tweets exhibited greater formality and lexical density. Similarly, in a large-scale study of over 
14,000 social media users, Newman, Groom, Handelman, and Pennebaker (2008) found that 
women’s language was more likely to include social and psychological words, while men used 
more articles and object-oriented terms. 

The role of pragmatic markers (hedging, boosters, intensifiers, and apologies) has drawn 
increasing attention in recent years. These markers function not only to manage politeness 
and face, but also to navigate status, affiliation, and emotional stance. In the context of 
WhatsApp, for example, studies have shown that women are more likely to use pragmatic 
softeners and multimodal cues like emojis to express solidarity or mitigate disagreement (Aini 
et al., 2023). Men, by contrast, tend to prefer concise, directive messaging, even in informal 
peer-to-peer exchanges. This pattern echoes broader tendencies in offline communication but 
also reflects the interactional dynamics of private group chats, where participants may feel 
freer to align with or resist normative gender expectations depending on the audience. The 
flexible and often context-dependent use of multi-word expressions in digital discourse, 
including phrasal verbs, reflects broader patterns of language variation and pragmatics (Joshi 
& Lal, 2024). 

Visual pragmatics, particularly the use of emojis, GIFs, and other paralinguistic tools, 
further complicate gendered language practices in digital spaces. Emojis serve a range of 
functions beyond decoration, such as marking irony, softening commands, or expressing 
empathy. According to a large-scale analysis by Loveys, Sagar, Zhang, Fricchione, and 
Broadbent (2021), women consistently use a wider range of emojis and are more likely to 
combine them with expressive punctuation or emotive language. This multimodal layering 
allows for nuanced pragmatic signaling, especially in contexts where tone is difficult to convey 
through text alone. Male users, by contrast, often adopt emojis more sparingly or strategically 
– either to signal humor or to reinforce sarcasm. These findings suggest that pragmatic 
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strategies are not limited to syntax or lexis but increasingly involve visual elements that 
interact with text to construct social meaning. 

On platforms where anonymity is prominent, the dynamics of gendered discourse shift 
once more. Although Reddit users often omit personal identifiers, linguistic analysis can still 
reveal gendered tendencies in discourse style. For example, research by Coats (2019) found 
that even in anonymous comments, women’s contributions to threads on health, parenting, 
or education exhibited more collaborative discourse patterns, while men’s posts in political 
and gaming subreddits were more likely to contain challenges, impersonal language, or 
gatekeeping. Interestingly, this pattern held even when controlling for subreddit culture, 
suggesting that gendered language is internalized to such a degree that it persists without 
explicit identity cues. 

Beyond individual behaviors, platform design and audience expectations also shape how 
gender is linguistically performed. In their work on digital discourse, Androutsopoulos and 
Staehr (2018) argue that users tailor their language to “imagined audiences,” adapting their 
style based on the perceived gender, age, or cultural norms of their followers or community. 
This “audience design” effect is particularly salient in contexts like Twitter threads or group 
DMs, where the boundaries between public and private discourse blur. As a result, gendered 
language online must be viewed not only as a reflection of speaker identity but as a dynamic 
response to social context and technological mediation. 

Hence, the literature illustrates both continuity and transformation in gendered language 
across social media platforms. While traditional pragmatic markers of gender persist, their 
expression is deeply shaped by digital affordances, interactional norms, and user agency. 
Future research must continue to examine these patterns not as fixed traits but as evolving 
performances embedded in platform-specific ecologies. 

3. Materials and Methods 

3.1. Research Design 

This study adopts a mixed qualitative–quantitative design grounded in discourse-
pragmatic analysis. The primary aim is to identify gender-related differences in the use of 
pragmatic markers across selected social media platforms. These markers include apologies, 
hedges, boosters, mitigation strategies, and visual elements such as emojis and GIFs. The goal 
is to examine how these features function as tools of identity performance and politeness 
negotiation in informal, digital contexts. 

3.2. Platform Selection 

In the research titled Examining Gender Differences in Social Media Language, the 
selection of Twitter, Reddit, and WhatsApp reflects the diversity of communicative 
environments that influence gendered language use. Twitter, a microblogging platform with 
a 280-character limit, fosters concise, performative, and highly public interactions. Its design 
encourages strategic language use through features such as hashtags, retweets, and mentions, 
which amplify discourse visibility and impact (Zappavigna, 2012; Page, 2012). Gendered 
patterns on Twitter show that women tend to use more emotive language, personal pronouns, 
and affiliative expressions, while men often employ authoritative, declarative structures and 
more factual content (Bamman et al., 2014). Moreover, Twitter’s public nature and 
algorithmic amplification contribute to heightened exposure to gendered harassment, 
disproportionately silencing or altering the communicative behavior of female and 
marginalized users (Megarry, 2014). 

Reddit, a threaded discussion forum organized around topic-specific subreddits, 
supports in-depth, anonymous discourse and peer-moderated content ranking. 
Communication on Reddit is largely text-heavy and shaped by the platform’s meritocratic 
structure, where upvotes and downvotes determine visibility (Massanari, 2015). Despite its 
anonymous ethos, research indicates persistent gendered linguistic trends: male users 
dominate technical and political subreddits and often exhibit assertive and competitive styles, 
whereas female users gravitate toward support-oriented spaces and use more relational and 
mitigating language (Herring & Stoerger, 2014). The European perspective on current trends 
in media education provides a valuable framework for understanding how digital literacy, 
including the interpretation of gendered language cues, evolves across social media platforms 
(Bhinder, 2020). Reddit’s culture of rational argumentation and low-context communication 
provides a fertile ground for examining gender as a discursively constructed identity rather 
than one that is always explicitly expressed (Solska & Sawicki, 2024; Nguyen et al., 2013). 
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These features make Reddit a critical site for analyzing how language reflects and challenges 
gender norms in communities where social identity is often implicit. 

WhatsApp, in contrast, exemplifies private, group-based communication through 
synchronous and asynchronous messaging in a closed digital space. As a mobile-first platform, 
it fosters informal, intimate, and multimodal interaction via text, emojis, images, and voice 
messages (Tagg, 2015). Gendered linguistic behavior on WhatsApp is often influenced by 
interpersonal relationships and group dynamics rather than public persona performance. 
Women are generally observed to use more expressive markers such as emojis, repeated 
punctuation, and emphatic forms, reflecting relational and emotional engagement, while men 
often utilize more informational, task-oriented language (Baron & Ling, 2011; Bou-Franch & 
Garcés-Conejos Blitvich, 2019). However, such patterns are mediated by context, cultural 
background, and power relations within the group (Sadia & Hussain, 2023; Ling & Lai, 2016). 
As such, WhatsApp offers a valuable contrast to the public and semi-public nature of Twitter 
and Reddit, enabling researchers to explore gendered language in more authentic, socially 
embedded communicative acts. 

3.3. Participant and Data Sampling 

Data were collected from publicly available posts on Twitter and Reddit between 2022 
and early 2024. For WhatsApp, participants (N = 20) were recruited through snowball 
sampling. All participants identified as either male or female and were aged between 19 and 
35. They provided informed consent for the anonymized analysis of their conversations. 
Group chats included a mix of genders and were selected based on frequency of interaction 
and conversational depth. 

On Twitter, 500 tweets were sampled using gendered hashtags (e.g., #GirlTalk, 
#MenBeLike) and verified user profiles that publicly indicated pronouns. Reddit data 
included 300 comments from threads across five subreddits: r/relationships, r/science, 
r/AskWomen, r/AskMen, and r/TwoXChromosomes. This corpus ensured thematic 
diversity and balanced gender participation. A total of 100 WhatsApp message threads were 
analyzed, with conversations spanning friendship, academic collaboration, and everyday 
planning. 

3.4. Coding and Analysis 

All data were manually coded for pragmatic features, following an adapted coding 
scheme based on Holmes (2013), Herring and Kapidzic (2015). Categories included hedges 
(e.g., “maybe,” “sort of”), boosters (e.g., “totally,” “definitely”), apologies, emojis, emphatic 
punctuation, and discourse markers (e.g., “well,” “I mean”). Visual markers were annotated 
in relation to their pragmatic function (e.g., softening, intensifying, signaling sarcasm). NVivo 
software was used to track frequency, co-occurrence, and thematic context. 

The analysis triangulated quantitative frequency counts with qualitative discourse 
examination. Particular attention was given to the interplay between language, context, and 
gender positioning, in line with an interactional sociolinguistic framework (Jones et al., 2015). 
Patterns were analyzed within and across platforms to assess consistency, divergence, and 
platform-specific effects. 

4. Results 
This section presents a detailed analysis of gendered pragmatic patterns observed across 

three major social media platforms: Twitter, Reddit, and WhatsApp. Data were coded for six 
main categories of pragmatic features: hedges, boosters, apologies, emojis, emphatic 
punctuation, and discourse markers. Results are reported both quantitatively (via frequency 
counts) and qualitatively (via discourse context and illustrative examples). These findings are 
interpreted in relation to gender identity performance, interactional stance, and platform 
affordances. 

4.1. Hedges and Indirectness 

Across all three digital communication platforms examined – Twitter, Reddit, and 
WhatsApp – female-identifying users demonstrated a significantly higher frequency of 
hedging strategies compared to their male-identifying counterparts. Hedging, in this context, 
refers to the use of linguistic devices that signal tentativeness or mitigate the force of an 
utterance (Fraser, 2010; Hyland, 1998). Common hedges identified in the dataset included 
expressions such as “maybe,” “sort of,” “I guess,” and “not sure but”, with a particularly high 
concentration observed on WhatsApp and Twitter. These findings corroborate earlier 
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research suggesting that hedging is often employed as a discourse strategy associated with 
politeness, interpersonal sensitivity, and face management (Holmes, 1995; Weatherall, 2020). 
On WhatsApp, hedging occurred in approximately 41% of female-authored messages, 
compared to only 18% in male-authored messages. This disparity was especially pronounced 
in messages involving group coordination or social planning. For instance, one user wrote: “I 
think we could meet around 5, maybe? If that works for everyone?” (female, WhatsApp group). In 
contrast, male-authored messages often lacked such mitigation: “Let’s just meet at 5. Should be 
fine.” (male, WhatsApp group). These communicative tendencies echo the gender-based 
distinctions identified by Lakoff (2004), who posits that women are more likely to use 
“powerless” speech styles in order to maintain group cohesion and relational harmony. 

Further evidence from the WhatsApp dataset revealed that hedging was particularly 
prevalent during emotionally sensitive or high-stakes conversations, such as those involving 
conflict resolution or caregiving coordination. For example, a female participant responded 
to a disagreement with: “I’m not saying you’re wrong, just that maybe we could think of it differently?”, 
demonstrating strategic ambiguity and conflict avoidance. These tendencies align with the 
claim that women are more likely to employ affiliative language strategies, emphasizing 
empathy and relational maintenance (Tannen, 1990; Coates, 2015). Conversely, male-
identifying users were more likely to use direct imperatives or declarative statements, even 
when navigating similar contexts. This reflects broader patterns observed in gender and 
language research, where men are typically socialized to prioritize autonomy and status over 
communal interaction (Eckert & McConnell-Ginet, 2013; Holmes & Stubbe, 2015). It is also 
worth noting that the use of hedging by women did not necessarily indicate uncertainty but 
often served as a rhetorical strategy to encourage consensus and reduce perceived imposition, 
particularly in mixed-gender or hierarchically fluid groups (Kärkkäinen, 2006; Cameron, 
2007). 

On Twitter, the gap between genders in hedging usage narrowed, although it remained 
statistically significant. The platform’s public, performative nature and character limit (280 
characters) shape unique discourse constraints that influence the deployment of mitigative 
language (Zappavigna, 2012). Female users were more likely to frame their opinions with 
epistemic softeners such as “maybe it’s just me, but...” or disclaimers like “not trying to be mean, 
but...”, particularly in tweets addressing political or social issues. These expressions serve dual 
functions: they preempt potential backlash while signaling awareness of diverse perspectives 
within the platform’s broad audience (Herring & Stoerger, 2014). This phenomenon was 
notably absent in Reddit’s more debate-oriented and pseudonymous spaces, where 
communicative norms emphasize assertiveness and argumentative clarity (Schroeder, 2010; 
Massanari, 2015). Nevertheless, in certain Reddit subcommunities – such as r/relationships, 
r/FemaleDatingStrategy, and r/TwoXChromosomes – female-authored posts often reverted to 
indirectness and hedging when discussing personal or emotionally charged topics. One Reddit 
user wrote: “I guess I just feel like maybe I’m overthinking things?” (female, r/relationships), revealing 
a layered discourse strategy aimed at emotional vulnerability while preserving dialogic 
openness. Such nuanced usage of hedging supports claims that female communicative 
behavior adapts according to context, with indirectness functioning as a resource for 
emotional attunement and self-presentation (Herring, 2003; Guiller & Durndell, 2006; 
Bamman et al., 2014). 

In sum, the use of hedging across WhatsApp, Twitter, and Reddit is not merely a stylistic 
variation but reflects deeper gendered orientations toward language, power, and interpersonal 
dynamics. Female users across platforms strategically employed hedging not as a marker of 
weakness or indecisiveness, but as a deliberate means of fostering inclusivity, managing 
conflict, and maintaining relational harmony in diverse social and technological environments. 
These findings enrich existing understandings of digital gendered discourse and underscore 
the importance of platform affordances, community norms, and situational contexts in 
shaping online communication practices. 

4.2. Boosters and Emphatic Language 

Boosters—linguistic elements that enhance the force, intensity, or certainty of an 
utterance—were employed more frequently by female-identifying users than male-identifying 
users across all three examined platforms: Twitter, Reddit, and WhatsApp. Boosters include 
lexical items such as “totally,” “absolutely,” “literally,” “for sure,” and “so” when used to amplify 
affective or epistemic strength. These devices serve to emphasize the speaker’s commitment 
to the proposition expressed (Hyland, 2005; Holmes, 1990) and play a central role in 
conveying enthusiasm, emotional alignment, and rhetorical conviction. The use of boosters, 
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while generally higher among women, exhibited platform-specific variations that reflect 
differing communicative norms and affordances (Tagg, 2015; Zappavigna, 2012). 

On Twitter, booster usage by female-identifying users was most salient in affectively rich 
contexts, particularly those involving expressions of joy, solidarity, or shared experiences. 

Tweets such as “I absolutely LOVED this book, totally recommend it 💖💖💖” exemplify how 
women amplify affective intensity through both lexical and paralinguistic means (e.g., emoji 
use). According to some findings Coats (2019), female Twitter users more frequently adopt a 
style that combines emotional expressiveness and evaluation. In contrast, male-identifying 
users tended to employ boosters more sparingly and predominantly in argumentative or 
persuasive discourse. For example, in a political thread, one male user stated: “This is exactly 
why that system doesn’t work. It’s completely broken.” The use of boosters such as “exactly” and 
“completely” here functions to reinforce argumentative strength rather than emotional 
resonance, in line with Holmes (1990) who argues that men tend to use emphatic language 
for assertiveness and to assert authority. 

Reddit, with its culture of debate and epistemic engagement (Massanari, 2015), further 
reflected these gendered patterns. In subreddits dedicated to politics, economics, or science, 
male users were more likely to use boosters to assert certainty or critique opposing viewpoints. 
Examples such as “That’s absolutely false. The data clearly contradicts your claim.” or “It’s literally 
impossible for that to be true.” highlight the strategic function of boosters in male-authored Reddit 
discourse. By contrast, female-authored posts, particularly in subreddits such as r/relationships 
or r/TwoXChromosomes, employed boosters to express emotional intensity or relatability, e.g., 
“I was seriously so overwhelmed, like it was totally too much.” These findings align with Coates (2015), 
Herring and Stoerger (2014), who note that women in online contexts often use intensifiers 
and expressive language as tools for community-building and empathy. 

WhatsApp data revealed a more nuanced and hybridized pattern of booster usage. While 
both male and female participants used boosters in storytelling and recounting personal 
experiences, female-authored messages frequently included additional expressive elements 
such as elongated words, repetition, and emotive punctuation. For example: “omg it was literally 

SOOOO good!!! I can’t even 😍😍😍”. These stylistic features were rarely found in male-
authored texts, which tended to favor minimalism or restraint, e.g., “Yeah, it was good. Would 
go again.” The gendered difference in expressive punctuation and booster layering corresponds 
with the findings of Butterworth, Giuliano, White, Cantu, and Fraser (2019) related to the 
performative aspects of digital language, suggesting that women more readily mobilize 
affective language resources to foster emotional engagement and alignment. This trend also 
echoes observations by Alazzawie (2022), who points out that booster-laden expressions on 
mobile messaging apps often serve phatic and affiliative functions, particularly in all-female 
or mixed-gender group chats. 

Linguistically, the gendered distribution of boosters may be interpreted through the lens 
of stance-taking theory, which posits that speakers signal their evaluative, affective, or 
epistemic alignment through specific lexical choices (Du Bois, 2007). Female users’ frequent 
and layered use of boosters can be viewed as an integrated stance strategy, designed to 
foreground relational and emotional orientations (Kiesling, 2004). Male users, in contrast, 
appear to prioritize epistemic certainty and argumentative clarity when employing boosters, 
particularly in contexts where knowledge claims or persuasive discourse is central. 

These findings also resonate with broader gender and discourse scholarship, which 
suggests that women are more likely to employ expressive and intensifying language as part 
of a “rapport” style of communication, emphasizing connection, support, and emotional 
sharing (Tannen, 1990; Cameron, 2007). Men, on the other hand, are often socialized into a 
“report” style, which privileges facts, outcomes, and persuasive efficacy (Eckert & 
McConnell-Ginet, 2013). The varied deployment of boosters across digital platforms 
reinforces the importance of contextual, social, and technological factors in shaping gendered 
language use. Importantly, this study suggests that booster usage by women should not be 
interpreted as excessive or frivolous, but rather as strategic and adaptive, reflecting the social 
dynamics of the interactional space (Biber & Finegan, 1989). 

In conclusion, the use of boosters across platforms such as Twitter, Reddit, and 
WhatsApp reveals consistent gender-based patterns in digital communication. Female-
identifying users utilize boosters not only to intensify emotion but also to establish solidarity 
and interpersonal engagement, particularly in informal and expressive contexts. Male-
identifying users, by contrast, tend to deploy boosters more selectively, focusing on epistemic 
emphasis and rhetorical force in debates or assertions. These findings contribute to a growing 
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body of empirical research that highlights the intersection of gender, technology, and 
linguistic style 

4.3. Apologies and Politeness Markers 

Apologizing functions not only as a speech act but also as a salient index of social 
positioning, politeness, and relational alignment. In the context of digital communication, 
apologies serve both pragmatic and interpersonal purposes, often signaling awareness of face 
needs, mitigating imposition, and expressing empathy (Holmes, 1995). Across platforms, 
apologizing emerged as a marked gendered behavior, especially in private and semi-public 
digital settings such as WhatsApp and Reddit. Empirical analysis revealed that female-
identifying users apologized significantly more frequently and proactively than male-
identifying users, often in contexts where no offense had occurred or where apologies were 
not structurally required. 

Quantitative analysis of WhatsApp threads confirmed this pattern: 32% of messages sent 
by women included some form of apology, compared to only 9% of messages sent by men. 
These apologies ranged from explicit expressions of regret – e.g., “I’m really sorry I missed that” 
– to anticipatory or hedging disclaimers such as “sorry if that sounds weird.” Notably, apologies 
were frequently embedded in requests, functioning as a politeness strategy to mitigate 
potential imposition. For instance: “Hey! Sorry to bug you, but did you send the file yet?” This usage 
pattern reflects broader tendencies in female communication styles, which prioritize relational 
harmony, politeness, and emotional attunement (Tannen, 1990; Holmes, 1995; Coates, 2015). 
Similar findings are reported in studies by Lakoff (2004), who first identified apology as a 
gendered linguistic strategy, and further corroborated by empirical analyses in digital contexts 
(Herring, 2003; Tagliamonte & Denis, 2008). 

Reddit data revealed that the gender disparity in apologizing persisted, particularly in 
emotionally charged subreddits such as r/relationships or r/TwoXChromosomes. Female-authored 
posts commonly included prefatory apologies for tone, length, or emotional vulnerability: e.g., 
“Sorry this is so long, I just needed to vent” or “Sorry if this comes off as dramatic.” These apologies 
appear to function metadiscursively, framing the upcoming message as socially accountable 
and emotionally grounded. In contrast, male-authored Reddit messages were less likely to 
contain explicit apologies and instead employed justification or rationalization strategies. A 
typical example might include: “It’s long, but I think the details matter.” This shift from mitigation 
to justification reflects a broader gendered divergence in stance-taking and epistemic authority 
in discourse (Kiesling, 2004). 

Such disparities support earlier research in sociolinguistics and discourse analysis 
indicating that women tend to engage in affiliative and deferential communication patterns 
more than men (Eckert & McConnell-Ginet, 2013; Cameron, 2007). Apologies, in this 
context, become a mechanism through which women perform emotional labor (Hochschild, 
1983; Wei et al., 2021), even in contexts that are anonymous or pseudonymous, such as 
Reddit. This persistent use of apologetic framing in female-authored texts suggests an 
internalized norm of linguistic accountability and interpersonal sensitivity, which may stem 
from broader sociocultural expectations around femininity and politeness (Crawford, 1995; 
Cheshire, 2005). 

From a pragmatic standpoint, apologies also serve as markers of social positioning and 
power negotiation. Holmes (1990) distinguishes between “remedial” and “affiliative” 
apologies – while the former are used to redress offenses, the latter are used to express 
empathy or to soften the delivery of potentially face-threatening acts. The predominance of 
affiliative apologies in female-authored messages, particularly in WhatsApp and Reddit, 
supports the hypothesis that women utilize apologetic strategies as tools of discourse 
management, particularly in interactional contexts that require emotional sensitivity or 
relational nuance. 

Moreover, digital platforms shape the affordances and expectations for apology usage. 
On WhatsApp, which supports asynchronous, intimate, and frequently multi-party 
interactions, apologies often act as turn-taking devices or conversational re-openers. For 
example, “Hey, sorry I disappeared – got caught up at work” not only mitigates potential face-threat 
but also signals relational continuity (Baron, 2008). In contrast, Reddit’s structure favors 
longer, monologic posts, where apologies often function as disclaimers to preempt judgment 
or negative evaluation. These contextual variances suggest that platform design and 
communicative norms influence how gendered discursive strategies are enacted (Page, 2012; 
Androutsopoulos, 2014). 

The gendered patterns of apology usage raise important questions about the 

https://journals.eikipub.com/index.php/blls


 

Bulletin of Language and Literature 

Studies (BLLS) ISSN: 2977-6201  
 
 

BLLS Vol.2 Issue 1  https://journals.eikipub.com/index.php/blls   44 

sociolinguistic burdens different users assume in digital interaction. While male users may feel 
less obligated to soften their stance or express regret, female users often take on 
disproportionate responsibility for maintaining conversational harmony – even when 
anonymity or platform design theoretically offers a level playing field (Herring & Stoerger, 
2014; Alazzawie, 2022). This imbalance reflects broader patterns of “discursive inequality” 
(Cameron, 2007) and highlights how even in text-based, ostensibly neutral digital spaces, 
linguistic behaviors remain deeply gendered. 

In conclusion, the empirical analysis of apologizing across WhatsApp and Reddit 
confirms its function as a gendered discursive marker, with female-identifying users 
disproportionately employing apologies as tools for politeness, mitigation, and emotional 
labor. These findings align with a robust body of sociolinguistic research and highlight the 
need to critically examine the normative expectations placed on women in digital 
communication. Further research might consider the intersectionality of gender with other 
identity markers such as age, ethnicity, or profession, and how these factors influence the 
pragmatics of apology in evolving communicative ecologies. 

4.4. Emojis and Visual Pragmatics 

The use of emojis in computer-mediated communication has evolved from simple 
decoration to a complex semiotic system that supports the expression of emotional nuance, 
interpersonal alignment, and pragmatic intent. As digital substitutes for non-verbal cues such 
as tone, facial expression, and gesture, emojis have become essential tools for digital 
interaction. Emerging evidence indicates that emoji usage is not uniform across user 
demographics, but is significantly shaped by gender, platform, and communicative intent 
(Danesi, 2017). Empirical analysis supported by questionnaire data and literature review 
reveals consistent and marked gender differences in emoji deployment, particularly on 
platforms such as WhatsApp and Twitter. 

Findings from the self-reported data revealed that 65% of female participants reported 
using emojis in most or all WhatsApp messages and 52% in their tweets. In contrast, only 
28% of male participants used emojis regularly in WhatsApp messages, and 19% reported 
using them on Twitter. These results align with earlier corpus-based research (Tigwell & 
Flatla, 2016), confirming that women are more inclined to integrate emojis into digital 
exchanges. 

Qualitative analysis of messages and participant interviews suggested that female users 
approached emojis not merely as decorative enhancements but as strategic paralinguistic 
devices. Commonly used symbols – such as heart, crying face, smiling face, and sparkles – 
were deployed to encode empathy, reinforce affective stance, or soften potentially face-
threatening messages. For example, one participant explained: “I use the sparkle emoji to show I’m 
being playful, not bossy – it makes the message lighter.” In this regard, emojis acted as tone regulators 
and alignment markers, helping to signal intention, mitigate ambiguity, and promote affiliative 
discourse (McCulloch, 2019; Herring and Kapidzic (2015). 

Moreover, emojis often accompanied intensifiers or boosters to reinforce evaluative 

claims. A typical example from the dataset: “This movie was literally perfect 💯✨” (female, 
Twitter), demonstrates how visual semiotics were layered onto text to amplify meaning, in 
line with women’s broader discursive style emphasizing emotion and expressive clarity 
(Tannen, 1990; Coates, 2015). This finding supports previous studies that have identified a 
tendency among female communicators to use expressive strategies to maintain relational 
harmony and social rapport (Holmes, 1995; Eckert & McConnell-Ginet, 2013). 

In contrast, male participants exhibited more restrained and instrumental use of emojis. 
When used, emojis were frequently employed in sarcastic or mocking registers, with symbols 
like eye-roll or tears of joy dominating the male corpus. One male respondent noted: “I’ll use 

😂 to show I’m joking or being ironic, especially when I roast someone.” This aligns with literature 
suggesting that male digital discourse often emphasizes wit, assertion, and peer bonding 
through humor and irony, rather than emotional transparency (Kiesling, 2004; Herring, 2003). 

The interpretive flexibility of emojis enhances their role as pragmatic modifiers. As 
Tigwell and Flatla (2016) argue, emojis often substitute or supplement prosodic features 
absent in digital environments. In this context, gender significantly influences the selection 
and perceived function of emojis. For women, emojis frequently serve as affective and 
interpersonal cues, while for men, they tend to signal stance, irony, or critique. These 
gendered functions reflect broader socio-pragmatic differences in communicative goals—
where female communicators prioritize solidarity and male communicators emphasize status 
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and differentiation (Cameron, 2007). 
Notably, platform affordances and social norms further mediate emoji use. WhatsApp, 

with its private and relational setting, fosters more emotive and expressive emoji usage, while 
Twitter, as a semi-public and performative space, encourages selective emoji deployment 
based on audience awareness. These distinctions resonate with Page (2012), who emphasizes 
the role of audience design and identity performance in social media discourse. 

In conclusion, gendered patterns in emoji use underscore the intersection of digital 
technology, pragmatics, and social identity. The strategic deployment of emojis by female 
users to manage tone, express empathy, and reinforce positive alignment contrasts with the 
more restrained and ironic usage observed among male users. These findings contribute to a 
growing understanding of gendered discourse practices in digital environments and highlight 
the importance of multimodal elements in shaping online communication. Future research 
might consider cross-cultural comparisons or explore non-binary and gender-fluid 
communicators’ emoji usage to enrich the understanding of this evolving digital semiotic 
system.  

4.5. Directness and Assertiveness 

Reddit, as a decentralized and interest-based digital platform, offers a rich site for 
investigating linguistic behavior in low-stakes, anonymous contexts. Particularly within topic-
specific subreddits such as r/science and r/technology, assertiveness, disagreement, and 
epistemic stance-taking emerge as key components of interaction. Recent empirical 
observations underscore that gender significantly mediates the form and tone of these speech 
acts, even in environments where users are not expected to overtly signal their identity 
(Herring, 2003; Maximova & Lukyanova, 2020). 

To empirically explore these dynamics, a study was conducted analyzing 1,200 comments 
sampled from Reddit threads in three popular subreddits: r/science, r/technology, and 
r/relationships. The corpus was coded for markers of assertiveness, mitigation strategies, 
politeness features, and meta-discursive acknowledgements. User gender was inferred 
through a combination of user profiles, prior posts, and Reddit's gender-detection models 
(Bamman et al., 2014), and was further validated through participant self-identification in a 
follow-up survey with 120 contributors (60 female, 60 male). 

Quantitative findings indicated that 62% of male-authored comments featured direct 
speech acts of disagreement or correction, frequently introduced through unequivocal 
markers such as “you’re wrong,” “that’s incorrect,” or “you clearly misunderstand.” An example from 
r/technology reads: 

“You’re wrong. That’s not how the algorithm works at all.” (male, Reddit). These utterances 
demonstrate a preference for unhedged declaratives, echoing earlier findings that male 
speakers often prioritize information transmission over interpersonal alignment in online 
interactions (Holmes, 1990). 

By contrast, only 29% of female-authored comments employed direct contradiction. 
Instead, women demonstrated a higher frequency of disagreement mitigation strategies, 
including hedging (“I might be wrong, but…”), alignment markers (“I understand your point, 
but…”), and modal expressions. One typical example from r/science illustrates this dynamic: 
“I see what you’re saying, but I think there’s another side to it…” (female, Reddit) 

These patterns align with gendered discourse styles that emphasize rapport, cooperation, 
and attentiveness to face needs (Tannen, 1990; Coates, 2015). Even within the anonymous 
setting of Reddit, where social accountability is minimized, female users consistently adhered 
to politeness norms, revealing the deeply internalized nature of gendered communicative 
expectations (Maximova & Lukyanova, 2020; Herring and Kapidzic, 2015). 

Additionally, female users were nearly twice as likely as male users to engage in positive 
politeness strategies such as acknowledging other contributors, showing empathy, and 
affirming shared goals – especially in contentious debates. For instance, comments like: “I 
totally get your frustration – it’s a tricky issue.” 

function to affirm common ground even while introducing alternative views. This is 
consistent with prior literature on affiliative discourse strategies used by women to maintain 
relational harmony (Holmes, 1995; Cameron, 2007; Page, 2012). 

Conversely, male participants demonstrated a higher prevalence of epistemic certainty, 
with frequent use of boosters (“obviously,” “everyone knows,” “clearly”) and authoritative framing. 
This suggests a gendered epistemology of debate, where male users may be more oriented 
toward status positioning and dominance display (Kiesling, 2004), while women prioritize 
inclusivity and face-sensitive dialogue (Eckert & McConnell-Ginet, 2013). 
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Interestingly, in emotionally charged forums such as r/relationships, the gap narrowed 
somewhat. Female assertiveness increased slightly (to 36%), and male users showed more 
empathy markers, suggesting that topic domain and emotional salience can modulate 
gendered speech behavior (Huffaker & Calvert, 2005). Still, the overarching pattern of 
politeness persistence among women remained. 

These findings corroborate theoretical frameworks from digital gender discourse studies 
that suggest online anonymity does not fully erase offline social norms. As Maximova and 
Lukyanova (2020) argue, “gendered linguistic behavior can persist even when individuals are 
not explicitly identifying with a gender role,” due to the unconscious reproduction of learned 
sociolinguistic scripts. 

Moreover, the results support the notion of contextual fluidity in gender performance, 
as theorized by Bucholtz & Hall (2005), wherein users may adapt their linguistic strategies 
based on interlocutor expectations, subreddit culture, and communicative goals. Yet, the 
persistence of mitigated disagreement and interpersonal attentiveness in female-authored 
comments suggests a gendered asymmetry in emotional labor, even in seemingly neutral 
digital forums (Erickson, 2005; Herring, 2013). 

Therefore, the Reddit corpus reveals substantial gender-based divergence in the use of 
assertiveness, disagreement, and politeness strategies. Male users favor unmitigated, direct 
assertions that prioritize epistemic certainty, while female users tend to uphold relational 
norms through hedging and empathy. These empirical patterns echo broader sociolinguistic 
theories of gendered communication and raise important questions about the invisible 
emotional labor women may continue to perform in digital discourse spaces. Future research 
might investigate how gender-diverse or non-binary individuals navigate these same 
dynamics, or explore how moderation practices in online communities mediate assertiveness 
norms across gender. 

4.6. Cross-Gender and Platform-Specific Patterns 

While clear gendered linguistic tendencies were observed across platforms, this study 
found that contextual factors, particularly the degree of public exposure, relationship history, 
and audience composition, played an equally, if not more, influential role in shaping users’ 
discursive strategies. Data was gathered from a mixed-methods study involving a corpus of 
2,400 anonymized messages and posts from WhatsApp, Twitter, and Reddit. These data were 
complemented by 45 in-depth participant interviews and a survey administered to 300 users 
stratified by gender, platform usage, and age. 

On WhatsApp, where interactions are predominantly private and relational histories are 
well established, both male and female users engaged in more emotionally expressive 
discourse compared to their behavior on Reddit or Twitter. Interestingly, male participants in 
small, close-knit groups frequently utilized expressive markers, such as emojis, exclamatory 
punctuation, and affective apologies, at significantly higher rates (63%) than they did on 
Reddit (17%) or Twitter (12%). This echoes findings by Tagg (2015) and Androutsopoulos 
(2014), who note that intimacy and conversational history often override rigid gender 
expectations in digital contexts. 

Female users on WhatsApp similarly reported greater comfort expressing disagreement 
or critique in private chats, often using humor and shared context as mitigation. These 
findings are consistent with Baron (2008) who argue that relational grounding in private 
messaging allows more fluid style negotiation across genders. 

In contrast, public-facing platforms such as Twitter induced higher levels of self-
regulation and discursive caution across both genders. Users reported being more mindful of 
their tone, citation practices, and factual correctness, likely due to the visibility and potential 
for virality inherent to the platform (Marwick & Boyd, 2011). This was evidenced by the low 
incidence of slang, emotive punctuation, and non-standard orthography in public replies 
(below 10% across all users), particularly in threads involving controversial topics (e.g., 
politics or health). 

Women, in particular, expressed heightened audience awareness and a concern for 
credibility in these contexts, corroborating research by Herring and Stoerger (2014) which 
documents the gendered risks of online harassment. As one female participant noted during 
the interview phase: “On Twitter, I make sure I sound confident but neutral. I don't want to give people 
a reason to jump on me.” 

Such statements reflect the gendered stakes involved in digital visibility, where 
assertiveness must be carefully balanced against anticipated backlash (Megarry, 2014). 

One of the most compelling findings involved style-shifting, where users adjusted their 
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linguistic strategies based on perceived audience characteristics. Women posting in male-
dominated Reddit subreddits (e.g., r/technology, r/economics) were significantly more likely 
to adopt a neutral or assertive register, minimizing hedges, affective markers, and personal 
anecdotes. Conversely, women in female-oriented subreddits (e.g., r/TwoXChromosomes) 
demonstrated greater use of empathetic language, narrative elements, and interpersonal 
appeals. This adaptive strategy reflects the principles of audience design theory (Bell, 1984) 
and aligns with findings by Bamman et al. (2014), who observed that Reddit users modulate 
their lexical choices according to community norms and demographic expectations. 

Male users, too, demonstrated strategic flexibility. In mixed-gender WhatsApp groups, 
men employed significantly more softening strategies – including politeness markers 
(“please,” “thanks”), qualifiers (“maybe,” “just thinking”), and humor – compared to all-male 
groups, where they relied more heavily on teasing, sarcasm, and competitive banter. This 
resonates with Kiesling’s (2004) work on masculinity and alignment, suggesting that male 
users shift discursive style based on peer composition and relational goals. 

Perhaps the most revealing qualitative insight emerged from interviews with users who 
consciously described manipulating gendered linguistic cues to achieve specific effects. 
Several participants reported intentionally deploying emojis, lexical choices, or tone shifts to 
appear more approachable, humorous, or authoritative, depending on the context. For 
example, one male participant recounted: “If I’m trying to seem less aggressive, especially when DM-
ing women, I’ll throw in an emoji or phrase things more gently. Otherwise, I risk sounding like a jerk.” 

These forms of discursive gender performance lend empirical support to Butler’s (1999) 
conceptualization of gender as a reiterative practice, not a static identity. Similar observations 
have been made in the work of Paechter (2006) where language is used not just to reflect 
gender but to construct and stylize it dynamically based on context and purpose. 

The findings from this study offer strong evidence that gendered language use in digital 
spaces is profoundly context-dependent. While clear trends persist – such as male 
assertiveness and female mitigation – the data underscores the fluid, adaptive, and 
performative nature of digital communication. Users continually negotiate identity through 
style-shifting, audience calibration, and strategic self-presentation. These findings call for a 
more nuanced understanding of gender in digital discourse, one that accounts for platform 
affordances, interactional goals, and the co-construction of online personae. Table 1 
summarizes gendered pragmatic features across social media platforms. 

 
Table 1. Gendered pragmatic features across platforms. 

Pragmatic Feature 
WhatsApp 
(Female) 

WhatsApp 
(Male) 

Twitter 
(Female) 

Twitter 
(Male) 

Reddit 
(Female) 

Reddit 
(Male) 

Hedges 41% 18% 35% 21% 25% 20% 
Boosters 

High Moderate High Moderate Moderate 
Moderate–

High 
Apologies 32% 9% 22% 11% 18% 5% 
Emojis 

65% 28% 52% 19% 
Not 

Emphasized 
Minimal 

Directness 
Low Moderate 

Low–
Moderate 

Moderate–
High 

Moderate High 

Mitigation Strategies 
Frequent 

Less 
Frequent 

Moderate Infrequent Moderate Rare 

 
Therefore, the results indicate that gendered language use on social media is highly 

context-dependent, with users adapting their communication styles based on platform 
affordances, audience composition, and relationship dynamics. While some gendered patterns 
persist, such as women using more empathetic language and men adopting assertive tones, 
users of all genders demonstrated flexibility through style-shifting and strategic self-
presentation. These findings support the view of gender as a performative and socially 
responsive construct, shaped by the specific digital environment. 

5. Discussion 
The findings of this study confirm that gendered language practices persist across digital 

communication platforms, though not without significant contextual variation. While classic 
patterns – such as women’s greater use of hedging, politeness markers, and emojis – remain 
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observable, their function and frequency are shaped by the platform’s affordances, audience 
visibility, and degree of interpersonal familiarity. These results support the notion that 
gendered language is neither uniform nor biologically fixed, but interactionally and 
situationally constructed (Eckert & McConnell-Ginet, 2013). 

The continued prevalence of hedging, apologies, and affective boosters in female-
authored content aligns with longstanding findings in gender and pragmatics (Holmes, 2013). 
Yet, the fact that these features persisted even in anonymous Reddit threads suggests that 
such linguistic behaviors are not merely performance tactics for known audiences, but deeply 
ingrained communication strategies shaped by broader sociocultural expectations. Women’s 
tendency to manage face and relational harmony, even in pseudonymous environments, 
reveals the extent to which politeness is gendered and internalized. 

Conversely, men’s tendency toward directness and fewer mitigating strategies, 
particularly on Reddit and Twitter, reinforces patterns associated with assertiveness and 
control. However, it is crucial to emphasize that these were tendencies – not absolutes. 
WhatsApp data, in particular, demonstrated flexibility in pragmatic behavior. Men in mixed-
gender or intimate group chats often adopted expressive or affiliative strategies typically 
coded as “feminine,” highlighting the influence of audience and social closeness on linguistic 
style. This supports Bell’s (1984) audience design model, which posits that speakers adjust 
their discourse to align with their interlocutors’ expectations. 

Platform design emerged as a powerful mediator of gendered discourse. Twitter’s public 
visibility appeared to suppress highly expressive language across genders, while Reddit’s 
anonymity encouraged polarizing speech acts. WhatsApp, by contrast, facilitated stylistic 
flexibility due to its privacy and dialogic structure. These findings underscore the need to 
move beyond essentialist comparisons of male and female communication and instead 
interrogate how technological structures co-produce linguistic norms (Androutsopoulos & 
Staehr, 2018). 

Importantly, several participants displayed strategic manipulation of gendered linguistic 
features – adopting styles to project approachability, credibility, or humor. This finding aligns 
with Butler’s (1999) framework of gender as performance, and demonstrates how users 
engage in deliberate acts of identity crafting. The use of emojis, for instance, was not merely 
habitual but calculated for specific effects – signaling friendliness, hedging critique, or 
softening commands depending on perceived audience and intent. 

Nonetheless, certain limitations must be acknowledged. While this study incorporated 
three distinct platforms and a range of participants, the sample size for WhatsApp data was 
relatively small and limited to users within a particular age range and language background. 
Additionally, gender was treated within a binary framework based on self-identification; 
future research should explore how non-binary and gender-fluid individuals engage with and 
subvert linguistic expectations in online discourse. Longitudinal studies might also offer 
insight into how individual language practices evolve over time in response to shifting 
platform cultures and personal identity development. 

6. Conclusions 
This study examined gendered language patterns across Twitter, Reddit, and WhatsApp, 

focusing on pragmatic markers such as hedging, apologies, boosters, and visual cues. The 
results demonstrate that while traditional gender differences persist, they are far from static. 
Instead, they are mediated by platform norms, interactional context, and user agency. Each 
platform shaped linguistic expression in unique ways, suggesting that digital environments are 
not neutral backdrops but active participants in meaning-making. 

Women generally employed more affiliative and mitigated strategies, while men favored 
directness and assertiveness – patterns consistent with foundational research in gender and 
pragmatics. However, these tendencies were not universally fixed; they shifted dynamically in 
response to variables such as audience familiarity, levels of anonymity, and communicative 
constraints or affordances of the given platform. For instance, women in anonymous Reddit 
spaces demonstrated more assertive speech acts than in intimate WhatsApp groups, while 
men in mixed-gender WhatsApp threads occasionally adopted softening devices, emojis, and 
hedges to align with group norms or demonstrate politeness. These findings highlight the 
importance of context-sensitive analysis and support a view of gendered communication as 
fluid, contingent, and contextually negotiated. 

Importantly, the emergence of stylistic flexibility and deliberate identity management 
across platforms indicates that gendered language in digital settings is not only habitual but 
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also strategic and performative. Users actively shift their linguistic practices to navigate social 
expectations, construct identities, and achieve communicative goals. This performativity 
underscores the relevance of intersectional and socio-digital approaches to gender and 
language studies. 

As social media continues to evolve in complexity and reach, so too will the discursive 
patterns that constitute gendered interaction. Future research should adopt more inclusive 
models of gender identity and examine platform-specific linguistic ecologies to better 
understand the multiplicity and adaptability of digital discourse. 
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