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Abstract: Globalization and the rise of social media have fundamentally reshaped how individuals 

construct their identities. This paper explores this phenomenon through an interdisciplinary lens, 

weaving together philosophical and anthropological perspectives. Philosophical frameworks of 

existentialism and phenomenology illuminate how algorithms shape lived experiences and self-

understandings. Anthropological analysis examines how social media platforms foster virtual 

communities, impacting cultural norms and individual identities. The paper examines how pre-existing 

cultural backgrounds and social structures influence the impact of algorithmic culture on the self in a 

globalized world. 
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1. Introduction 
The interconnected world of the 21st century presents unique challenges and 

opportunities for individuals navigating their sense of self. Globalization fosters cultural 
exchange while simultaneously promoting a homogenized online experience. Social media 
platforms, driven by algorithms, curate content and connections, shaping how we perceive 
ourselves and interact with others.  

Understanding the influence of algorithmic culture on self-construction is crucial for 
several reasons. First, social media has become an increasingly central aspect of daily life, with 
billions of users worldwide actively engaging with these platforms (Statista, 2018). These 
platforms shape how we interact with information, cultivate relationships, and present 
ourselves to the world. Second, the curated nature of online experiences raises questions 
about authenticity and the potential for alienation from our “real” selves. Finally, the interplay 
between algorithmic culture and pre-existing cultural frameworks necessitates an exploration 
of how individuals from diverse backgrounds navigate the online world and construct their 
identities. 

This paper examines the multifaceted impact of algorithmic culture on the construction 
of self in a globalized world.  

2. Philosophical Foundations: Existentialism and Phenomenology 
Existentialist philosophy, particularly Jean-Paul Sartre’s concept of “being-in-the-the-

world” (Sartre, 1943/2006), offers a framework for understanding how individuals actively 
construct their identities through lived experiences. Social media platforms present a curated 
reality, influencing our experiences and shaping how we project ourselves to the world.  This 
raises existential questions about authenticity in the digital age. Are we truly “being-in-the-
world” or merely performing for an algorithmically constructed audience? 

Phenomenology, with its emphasis on embodied subjectivity (Merleau-Ponty, 1945), 
provides further insight. Our sense of self is not solely formed by internal thoughts but also 
through our interactions with the world around us.  Social media, with its focus on carefully 
crafted online personas, can lead to a disconnect between our lived experiences and our digital 
selves. This disjuncture can impact self-perception and create a sense of alienation from our 
authentic selves. 
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3. Anthropological Perspectives: Virtual Communities and 
Cultural Identity 

Anthropology, with its focus on social structures and cultural meaning-making, sheds 
light on how virtual communities influence selfhood.  Social media platforms create online 
spaces where individuals connect based on shared interests or identities. These communities 
can provide a sense of belonging and support, particularly for individuals who struggle to find 
their place in traditional social structures (Miller et al., 2016).  However, virtual communities 
can also reinforce existing cultural norms and homogenize self-expression, potentially stifling 
individual uniqueness. 

Furthermore, the influence of algorithmic culture on identity construction varies across 
cultures. Concepts of selfhood differ significantly around the globe (Markus & Kitayama, 
1991). In Western cultures, the emphasis may be on individual autonomy and self-expression, 
while collectivistic cultures may prioritize group harmony and conformity. These pre-existing 
cultural frameworks undoubtedly influence how individuals navigate the online world and 
interact with algorithmic curation. 

4. Globalization and the Algorithmic Self 
Globalization presents a complex interplay with algorithmic culture. While social media 

platforms promote a sense of global interconnectedness, the algorithms themselves can create 
echo chambers, reinforcing existing beliefs and limiting exposure to diverse perspectives 
(Pariser, 2011). This can create a homogenized online experience that fails to reflect the 
richness of global cultural identities. Furthermore, the dominance of Western-developed 
social media platforms raises concerns about the imposition of Western cultural values on the 
online identities of individuals from other backgrounds. 

4.1. The Homogenizing Tendency of Algorithmic Culture 

Social media algorithms prioritize content that keeps users engaged, often leading to the 
amplification of sensational and polarizing content. This “filter bubble” effect can limit 
exposure to diverse viewpoints and contribute to a sense of cultural homogenization online. 
Furthermore, the dominance of Western-developed platforms raises concerns about the 
imposition of Western cultural norms on the online identities of individuals from other 
backgrounds (Noble, 2018). For example, algorithmic bias may favor certain languages or 
cultural references, disadvantaging users from non-dominant cultures. 

4.2. The Potential for Glocalization 

Despite these homogenizing tendencies, there’s also potential for “glocalization” – the 
adaptation of global trends to local contexts (Robertson, 1995). Social media platforms can 
be used to celebrate and share diverse cultural expressions. Individuals can leverage 
algorithmic curation to connect with communities that share their cultural background or 
interests, fostering a sense of belonging and cultural identity. Furthermore, the rise of user-
generated content platforms empowers individuals to challenge dominant narratives and 
present their own unique cultural perspectives online (Caplan & Boyd, 2016). 

4.3. The Challenge of Navigating a Globalized Algorithmic Landscape 

Individuals navigating self-construction in this globalized, algorithmic environment face 
several challenges. They must develop critical skills to discern fact from fiction, navigate echo 
chambers, and curate online experiences that reflect their diverse identities. Furthermore, 
there’s a need for greater awareness of algorithmic bias and its potential impact on self-
perception. Here, educational initiatives can play a crucial role in equipping individuals with 
the skills to critically engage with algorithmic culture and construct authentic online identities 
within a globalized world. 

5. Philosophical Foundations: Existentialism and Phenomenology 
Existentialist philosophy, particularly Jean-Paul Sartre’s concept of “being-in-the-the-

world” (Sartre, 1943/2006), offers a framework for understanding how individuals actively 
construct their identities through lived experiences. Social media platforms present a curated 
reality, influencing our experiences and shaping how we project ourselves to the world.  This 
raises existential questions about authenticity in the digital age.  Are we truly “being-in-the-
world” or merely performing for an algorithmically constructed audience? 

Phenomenology, with its emphasis on embodied subjectivity (Merleau-Ponty, 1945), 
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provides further insight. Our sense of self is not solely formed by internal thoughts but also 
through our interactions with the world around us.  Social media, with its focus on carefully 
crafted online personas, can lead to a disconnect between our lived experiences and our digital 
selves. This disjuncture can impact self-perception and create a sense of alienation from our 
authentic selves. 

6. Example: The Case of Instagram and Beauty Standards 
The interplay of algorithmic culture and globalization can be further illustrated by 

examining the case of Instagram and its impact on beauty standards.  Instagram, a social 
media platform heavily focused on visual content, has been linked to increased body image 
dissatisfaction, particularly among young women (Fredrickson et al., 2016). Algorithmic 
curation on Instagram tends to prioritize content with high engagement, often featuring 
idealized and heavily edited images of bodies and faces. This curated reality bombards users 
with a narrow definition of beauty, potentially leading to feelings of inadequacy and a distorted 
self-image. 

However, the impact of Instagram on beauty standards is not uniform across cultures.  
Global audiences may interpret and interact with this online aesthetics differently, reflecting 
pre-existing cultural values and beliefs about beauty (Nguyen, 2020).  For example, research 
suggests that users in East Asian cultures may be more accepting of digitally enhanced images 
than users in Western cultures (Tigge et al., 2016). Furthermore, Instagram can also be a 
platform for challenging traditional beauty standards. Body-positive influencers and 
movements leverage the platform to promote diversity and redefine beauty ideals (Giraldi & 
Richards, 2020). 

This example highlights the complexity of the relationship between algorithmic culture, 
globalization, and self-construction.  While algorithms can contribute to the homogenization 
of beauty standards, they also offer opportunities for cultural exchange and resistance.  
Further research exploring how diverse audiences navigate and reinterpret online aesthetics 
within specific cultural contexts is needed to understand the multifaceted impact of Instagram 
and similar platforms on the construction of self-image in a globalized world. 

7. Further Discussions 
The findings from this exploration of algorithmic culture’s impact on self-construction 

in a globalized world highlight several key points for further discussion. 

7.1. Negotiating Authenticity in the Algorithmic Age 

Social media platforms present a curated reality, raising concerns about the impact on 
self-perception and authenticity.  Individuals may feel pressure to conform to idealized 
online personas, potentially leading to a disconnect between their lived experiences and digital 
selves (Turkle, 2017). This disjuncture can contribute to feelings of inadequacy and 
inauthenticity. Further research exploring how individuals navigate this tension and negotiate 
authenticity within the constraints of algorithmic curation is crucial. Studies employing 
qualitative methodologies, such as in-depth interviews or focus groups, could provide 
valuable insights into these subjective experiences. 

7.2. Algorithmic Bias and Cultural Identity 

The influence of algorithmic culture on self-construction is likely not uniform across 
cultures.  Markus and Kitayama’s (1991) work on cultural variations in self-concepts suggests 
that collectivistic cultures, which prioritize group harmony, may experience the pressure to 
conform online differently than individualistic cultures.  Furthermore, the dominance of 
Western-developed social media platforms raises concerns about the potential for algorithmic 
bias to reinforce Western cultural values and marginalize the identities of users from other 
backgrounds (Noble, 2018). Future research should explore these issues further, employing 
cross-cultural comparisons to understand how algorithmic culture interacts with pre-existing 
cultural frameworks and shapes self-perception in diverse contexts. 

7.3. The Power of Algorithmic Resistance 

While the influence of algorithms on selfhood is undeniable, individuals are not passive 
recipients of these influences. Emerging research on “algorithmic resistance” (Gillespie, 2014) 
suggests that users can develop strategies to counter algorithmic control.  This may involve 
practices like curating news feeds to include diverse perspectives, following a variety of 
accounts, and engaging critically with online content. Further exploration of these resistance 
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strategies and their effectiveness in mitigating the homogenizing tendencies of algorithmic 
culture is needed. This research could involve surveys or online experiments to measure user 
behavior and its impact on self-perception within curated online environments. 

7.4. Ethical Considerations and the Future of Algorithmic Culture 

The rise of algorithmic culture raises significant ethical considerations. The potential for 
manipulation, echo chambers, and the erosion of privacy necessitates ongoing discussions 
about the ethical design and implementation of algorithms.  Furthermore, the impact on self-
esteem, mental health, and societal well-being deserves further investigation. Interdisciplinary 
collaboration between researchers in computer science, social sciences, and philosophy is 
crucial for developing ethical frameworks that promote responsible use of algorithms and 
mitigate their potential negative consequences on self-construction in a globalized world. 

Figure 1 is a diagram of the viewpoint addressed in this paper. It unpacks how 
globalization and social media platforms influence identity construction in a digital age. 
Globalization exposes us to diverse cultures, while social media offers avenues for self-
expression and connection. These influences, along with algorithmic bias, impact how 
individuals explore and express their identities online. Social media can empower marginalized 
voices but also raise concerns about inauthenticity due to curated online personas. Critical 
thinking skills and strategies to counter algorithmic control are crucial for navigating this 
complex landscape and constructing a well-informed sense of self in the digital world.  

 

 
Figure 1. The interplay of globalization, social media, and identity. 
 
This diagram explores how globalization exposes us to diverse cultures, while social 

media platforms create online communities that can both reinforce and challenge cultural 
norms. These influences, along with algorithmic bias, impact how individuals navigate self-
construction in the digital age. 

5. Conclusions 
The rise of algorithmic culture in a globalized world presents both opportunities and 

challenges for the construction of self. While social media platforms offer avenues for 
connection and self-expression, the curated nature of online experiences can lead to 
existential questions about authenticity. Understanding the influence of algorithms on our 

https://journals.eikipub.com/index.php/jetm/index


 

Journal of Contemporary Philosophical and 

Anthropological Studies (JCPAS) ISSN: 2977-5507   
 

JCPAS Vol.2 Issue 3  https://journals.eikipub.com/index.php/jcpas/index  23 

lived experiences and the interplay of these influences with cultural backgrounds and social 
structures is crucial for navigating the complexities of selfhood in the digital age. 

Further Research 
This paper has highlighted several areas for further research. Longitudinal studies are 

needed to understand the long-term impact of algorithmic culture on self-perception and self-
esteem. Additionally, research exploring how individuals from diverse cultural backgrounds 
navigate the online world and construct their identities within social media platforms would 
provide valuable insights. Finally, exploring the ethical implications of algorithmic curation 
on selfhood and cultural representation online is an important area for future investigation 
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